EVERYONE'S WEL.COME

vrite for Free Soul, we keep it simple and
Ve're that friend whao's been real from day one,
open and unafraid to overshare - especially if it helps.
We talk to our community like we would someone we
trust: casual and human, but alv
the tricky stuff so anyone can get
women's health, we have a duty to open the door - not

vays clear. We break down

DO

Be brutally honest - 1

nen's

1

th without flinching,

don'tskipthe

Ve

Keepitclear - n

blood'r

alth is personal, but

Beinclusive -

everyone deserves a seat at the table. Not al

Free Spirits are women.

Sound like a human - s

y credible but real - vith authority,

meone who knc scause they

We would say:

“PCOS throws a lot your way (hello, bacne
and whiskers). We get it - it's rough. So
let’s find real solutions that actually work.”

Use jargon -

enorhea.

Gatekeep

Everyone deserves inforn
Talk down -

informe 10!

Bevague - clarit

wordl
Go corporate - no phre
‘disrupt’ or ‘groundbreaking.”

We wouldn'tsay:

"PCOS involves a range of symptoms that can
be complex. Our approach uses scientifically
validated methods, ensuring practical and
effective support.”
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WE'RE ALL IN

Our community is a mosaic of diverse stories and
journeys, and we're right there with them, every step of the
way. Whether she's conquering her goals or taking a well-
deserved pause, we get that each woman's path is
uniquely her own. So, when we speak and write, we
acknowledge her individual path and all the roles she
juggles daily.
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DO

- Match her vibe - whether she’s smashing
tasks or winding down, use it for context.

- Celebrate her many sides - strong, soft,

laxed. Bring sympathy, humour, or
whatever fits.

- Offer personal support like a ride-or-die
friend - Phrases like ‘we've got you' or ‘we

fierce,

hear you' show 2 allin,

« Encourage her - with solutions when
discussing problems, just like a supportive
friendwould

- Show empathy - even if you haven't
experienced her symptoms, write with

understanding. Use phrases like ‘been there'

or'yeahitcanbealot’

We would say:

“Navigating perimenopause? We see youand we've got
your back. Navigating perimenopause? Yeah, it'sa wild ride.
Butwe're here to support you every step of theway. You'rein
charge of yourjourney, we'lljust make it a bit smoother. You
lead, we've got the rest covered.”

DON'T

- Betoo rigid with the tone - different channels
require differentintensities - read the roomand
adapt

- Assume a uniform path - recognise her
unique journey and pace, whether she’sjust
discovereda healthissue or is well on her way
toresolving it.

- Overlook heremotional rollercoaster - she's
juggling a lot - acknowledge it. Say ‘Don't
forget to take some time out’ or ‘Let’s lighten
your load!

- Assume her age - support herwherever she is
on her health journey, regardless of the stage.

» Becondescending - avoid clichés like ‘mood
swings' or ‘being overly emotional’

- Useoverly cute language - like ‘lady
problems’ or ‘down there. Speak to her
experience, notdowntoit.

We wouldn't say:

“Perimenopause, we're here toassist. Perimenopause, typically
between ages 40 and 56, comes with symptoms like hot flashes
and mood swings. Our products are designed tosupport you
through this transition and help you feel your best.”
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OURTONEIN THE U.S.

For our US audience, we focus on clarity and confidence. Americans respond to straightfonavand, upbeat,
and empowering messages - sothat's exactly what we dellver. Here's how we adapt to an Amerlcan tone

while staying true toour Free Soul roots:

1, Positive, direct vibes

Arnericans love an optimistic, can-do attitude.
Wiz keep it real, bt wae alsomake sura the
messane s upliing and stralght to the point.
Think less ‘we get &, it's tough' and mone
you'vegot this - and we'ne haa with you!”
UK Wy ot yows — e e hiere theugh all
yErLps and dowrs,

US: viowhve got this - and we're right hare
chieering youwaon,

2. Confidence is key

Wb LK Furmour might lesn intoself-
depracation, we know that for Armericans,
it's all Aot caning Your poswer, W skip
the uncatainty and speak from a place of
pride and empowerment.

UK: We might overshare sometimes; but
we're: gl sbout keeping it real

US: W't ol sty abou sharing wihial raaky
werks - andit's pandng off,

3. Clarity is key

AMENCANS appreciate & man sl
approach Whers LK language can be
playful and leave room o intanpratation, the
US prefers straight-to the-point phrasing
that's easy for everyone ko grasp. We bring
the same enengy - justwith alittle more
clarity,

UK Becauss eX's be honast, roons's really
“theat girl’

US: Forget rying to be ‘parfiect’ - we're hera
o real wornen lke you,




OURTONE OURIN THEUS

4. US vocabulary, same realness

Small language changes go a long way. When we speak to our US audience, we swap out
UK terms for American ones, making sure ourwords resonate across states.

UK: Cramps kicking off? Give this a go for next time.
US: Cramps acting up? We've got just the thing.

5. Motivational with a side of real talk

Inthe US, the energy is all about you cando i’ with a side of real talk. We're honest, but we
also bring the motivation. It's about feeling good in your skin and owning your health
journey every step of the way.

UK: We getit - sometimes it's hard to keep up.
US: No worries - you're doing amazing, and we're here to help you feel even better.
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SLANG VS. CASUAL

Which onetouse

We love using chatty, everyday language to show we're relatable and real.
Butwhen does itcross the line?

Here's the deal: casual language is great, but slang can be tricky.

Why avoid slang?

Slang dates fast. What's cool now could sound outdated in a few years. Plus,
it often speaks to just one group, and we want our words to connect with
everyone.

Isthere atime and place?

Yes. Slang can work on social media, where content’s fleeting and appeals
to younger audiences. But for things like packaging, product descriptions, or
ads? Skipit. Those are here to stay and should speak to everyone, so keep it
universally chatty.
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( Some spelling variations

(UK

us

(m\o.u. honour, labour

color, honor, labor

(ovgamse, realise, recognise

organize, iealize, recognize

centre, metrg, theatre

center, meter, theater

-ancelled travelling, enrolment

o Yo )

canceled, traveling, enrollment

foetus, dianhoea manoeuvie

fetus dianhea, maneuver

alalogue, dislogue

oY =)

catalog dialog

futfil skitful

=

futfill skiltful

2 )

analyse, paralyse

analyze, paralyze
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(Slang

Casual
(an characterenergy Ownit
(Delulu Abitoutthere
@e soforrealm Letsbe real

Mind-blown

(Gagged
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At Free Soul, we're all about making life a little
easier - for our customers and ourselves.

Enter: Chat GPT.




